
What CEOs should talk about



CEOs should speak to environmental issues, refrain from taking sides on geopolitical 
issues, and speak to social issues that relate to their company’s values
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Publicly support a specific position

Speak only to issues that directly align with company's values

Acknowledge issues but refrain from taking sides

Remain silent

Adopt the majority view

 Don't know

Environmental issues

Q. How should business CEOs respond to the following issues?; Weight: Nat Rep Age, gender, region; base n = 1005
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Social issues

Publicly support a specific position

Speak to issues aligning with company values

Acknowledge issues without taking sides

Remain silent

Adopt the majority view

Don't know



Treating employees well (36%) is as important as product quality 
(36%) for an organization’s image
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Total sample; Weight: Weight: Nat Rep Age, gender, region; base n = 1005
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They treat their employees well

They offer high-quality products or services

Their products or services provide great value

They are customer focused

Their leaders are ethical and can be trusted to do the right thing

They communicate honestly and frequently enough

They have a positive impact on the environment and society

The organization's behavior is consistent with their values

They have a track record of financial success

They act quickly and responsibly in a crisis

It's a good investment

They are a premium brand

Which of these, if any, has the most positive impact on the image you have of an organization? Select up to three options

41% among women
       30% among men 

40% among men
       32% among women 



US consumers least likely to forgive bad customer service 
and exploiting employees or customers

4

47%

40%

35%

27%

23%

22%

17%

17%

16%

13%

8%

8%

4%

Bad customer service

Unfair employee/human rights practices

Exploiting customers for profit

Lack of transparency and accountability

Data/cybersecurity breach

Leadership scandal

Not paying their fair share of taxes

Negative coverage from news outlets

Negative publicity on social media

Greenwashing, i.e., misleading sustainability claims

Silence on important societal issues

Missed earnings targets

None of these

Which of the following factors do you think are most damaging to a company's reputation?

Total sample; Weight: Weight: Nat Rep Age, gender, region; base n = 1005

57% among people aged 55+
       41% among people under 55 
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Performance People Purpose Profit

Which of these, if any, has the most positive impact on the image you have of an organization? 
(select up to 3)

In Q1 2024, Performance (68%) and People (61%) have 
the most positive effect on an organization’s image.

Total sample; Weight: Weight: Nat Rep Age, gender, region; base n = 1005; The Reputation Advantage framework (4Ps of Reputation) is proprietary to Reputation Leaders)


	Slide 1: What CEOs should talk about
	Slide 2: CEOs should speak to environmental issues, refrain from taking sides on geopolitical issues, and speak to social issues that relate to their company’s values
	Slide 3: Treating employees well (36%) is as important as product quality (36%) for an organization’s image
	Slide 4: US consumers least likely to forgive bad customer service and exploiting employees or customers
	Slide 5: In Q1 2024, Performance (68%) and People (61%) have the most positive effect on an organization’s image.

